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PHOTOGRAPHY STYLE OVERVIEW

MASS NICHE

RETAIL LUXURYPREMIUM

HIGHLY SATURATED / WITH A HINT OF BLUE

The photography style for RETAIL should be DEEP, RICH, HIGHLY SATURATED LIFESTYLE IMAGERY, 
with a hint of blue, of candid moments captured spontaneously so they appear relaxed and natural. 
Just like our brand these moments need to feel honest and authentic. A real slice of life! When capturing 
objects, there needs to be a human element in the composition to make it feel real and upstaged. It 
goes without saying that we need to be culturally sensitive and relevant.  It’s about authentic human 
connections, which now more than ever is what people crave.

CRAFT

The photography style for LUXURY is associated with craftmanship, talent & innovation by using REAL 
artists/artisans. Objects must be captured within their natural environments and not created or staged 
to simulate a specific scenario or setting. An illustration style has been introduced to reinforce the “your 
wealth, our craft” positioning in an authentic way!

NATURAL DARK TONES AND RICH CONTRASTS

The photography style for PREMIUM should include, natural dark tones and rich contrasts
of black which represent the premium platform. People are not required to be the focal point of 
an image, however, elements of depth and perspective are encouraged. Just like our brand these 
moments need to feel honest and authentic. The overall hues should be warm and focus
on connections and building relationships.
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BRAND CODE - Photography Style

For generations to come

Sanlam is a Licensed Financial Services Provider.
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At Sanlam, we know that if we look after the planet, 
the planet will look after us. That’s why we encourage 
our Wealthsmiths™ to recycle and reuse in an effort to 

reduce landfills, aid in job creation and preserve the 
natural wealth of the planet for generations to come.

Isn’t it time we 
stopped thinking 
me, me, me and 
started thinking 

we, we, we?

45970_"Built to last"_Scrapyard (2)_275x210.indd   1 2018/11/02   1:50 PM
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Wetenskaplikes reken die eerste mens wat 200 jaar oud gaan word, is reeds gebore. Dink net hoe interessant gaan hulle 

lewens wees. Al die stories wat hulle sal kan vertel. Die vooruitgang in wetenskap en tegnologie wat hulle gaan sien. 

Hoe lank gaan hulle emmerskoplysies wees? En hoe gaan hulle ooit alles kan bekostig? Maar die belangrikste vraag is: 

Hoe beplan jy finansieel vir so ’n lang lewe? Dis nou belangriker as ooit om oor hierdie antwoorde te dink.

Dit gaan ’n behoorlike uitdaging word 
om deur outobiografieë te kom.

Sanlam is ’n Gelisensieerde Verskaffer van Finansiële Dienste.

Vir generasies vorentoe

We’ve met 71 693 of them.

At Sanlam, we know every child has the power to 
change the world. We also know that the best way 
to build a better tomorrow is to start investing in 
them today. That’s why we’ve launched the Sanlam 
Blue Ladder Schools project to help children learn 
what they can learn so that they can be what they 
want to be. We’re building the next generation of 
Wealthsmiths™, today, and for generations to come. 

To fi nd out more, visit forgenerationstocome.co.za.

Ever met a person
who’s going to
change the world?
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For generations to come
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Why is building 
things that last, 
so last century?

For generations to come
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Sanlam is a Licensed Financial Services Provider.

There’s a light bulb in a fi re station just outside San Francisco

that’s been burning for 117 years, over a million hours and counting. 

Which makes you think, if we can make things that last, why don’t we? 

And shouldn’t we? Especially in a time when the world needs it most. 

At Sanlam, we still believe in this way of thinking. That’s why, for the

last 100 years, we’ve been hard at work building fi nancial futures, 

lasting legacies and a better world for others to inherit.

43909_100Y_Built to last_275x210.indd   1 2018/08/28   4:47 PM
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52 mm

1:15

168 mm

Sanlam segment expertise 
descriptors

minimum spacing

Trim
Type-safe area

Minimum = 5 units of 
measurement.

Minimum = 5 units of 
measurement.

Live with confidence
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Trademark icon
Design intent
The trademark icon is a design element used to 
create brand presence in the absence of the Sanlam 
logo. The Sanlam logo and the trademark icon 
should never be used in the same line of sight.



01 BRAND COLOURS - Our Colour Palette

PERFORMANCE

CYAN

MAGENTA

YELLOW

BLACK

1.50

1.40

1.40

1.90

20%

20%

20%

27%

13%

13%

15%

15%

NOTE: Uncoated stock will use
Pantone® coated colours.

DENSITIES
COLOUR        DENSITY        DOT GAIN      DOT GAIN

40% RANGE  80% RANGE

PRIMARY BRAND COLOUR SECONDARY COLOURS

COMMON BRAND COLOURS

TERTIARY COLOURS

Sanlam
Orange

PANTONE®

1595 C
CMYK 0 71 100 3
RGB 216 96 24

# d86018

100 65 25 100

Our versatile colour palette 
lets us be real, colourful, 
inspiring and purposeful.

VALUES AND RATIOS
Black should load all communication, supported 
by selected secondary, tertiary and accent 
colours.

Black must, however, always be dominant. 

Sanlam
Grey

50% Black

CMYK 0 0 0 50
RGB 157 157 156

# 9d9d9c

ACCENT COLOURS

Sanlam
Centennial Blue

PANTONE®

282 C
CMYK 100 76 0 67
RGB 0 24 77

# 00194d

Sanlam
Performance

PANTONE®

1797 C
CMYK 2 97 85 7
RGB 203 51 59

# cb333b

PERFORMANCE INDICATORS
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BRAND CODE - Photography Style
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MASS NICHE

COLOUR OVERVIEW

50% Sanlam Blue / 50% White 30% Sanlam Blue / 70% Dark (Blacks/Grays) 20% Sanlam Blue / 80% White

COLOUR BREAKDOWN COLOUR BREAKDOWN COLOUR BREAKDOWN

50% 50% 30% 70% 20% 80%

RETAIL LUXURYPREMIUM

Live with confidence

Live with confidence



ACTIVE PASSIVE
Bridges - Journey - Construction- Pathways - Leading the way



ALTERNATIVE
New energy sources: Hydro / Wind / Solar - AI (artificial intelligence) - Technology
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ALTERNATIVE
New energy sources: Hydro / Wind / Solar - AI (artificial intelligence) - Technology



MULTI MANAGER
People - Business - Industry - Connections



ADDITIONAL TEXTURES
Abstract - macro - pattern - texture - line



Globalisation, growing debt, 
inequality, artificial  
intelligence and block chain… 
Are we on track to create the financial future in which the next  
generation can prosper?

The i3 Summit is supported by the Financial Planning Institute of Southern Africa (FPI) and qualifies for CPD points.

in proud association

DECIDE
DESIGN 

TOMORROW
TODAY

Independent 
Investment

Intelligence

 506X253P X

EXAMPLES OF  
BRAND COLLATERAL
Brochure, Social, Online, Print

Traditional /  Digital Design

Email / Social Media

PowerPoint

th
t

55 Willie van Schoor Ave, Bellville 7530 | Private Bag X8,
Tyger Valley 7536, South Africa

TT	 +27 (0)21 950 2500
FF	 +27 (0)21 950 2126

www.sanlaminvestments.com

Sanlam Investments consists of the following authorised Financial Services Providers: Sanlam Investment Management (Pty) Ltd (“SIM”), Sanlam 
Multi Manager International (Pty) Ltd (“SMMI”), Satrix Managers (RF) (Pty) Ltd, Graviton Wealth Management (Pty) Ltd (“GWM”), Graviton Financial 
Partners (Pty) Ltd (“GFP”), Satrix Investments (Pty) Ltd, Blue Ink Investments (Pty) Ltd (“Blue Ink”), Sanlam Credit Fund Advisor Proprietary 
Limited, Sanlam Africa Real Estate Advisor Proprietary Limited, Simeka Wealth (Pty) Ltd and Sanlam Asset Management Ireland (“SAMI”); and 
has the following approved Management Companies under the Collective Investment Schemes Control Act: Sanlam Collective Investments (RF) 
(Pty) Ltd (“SCI”) and Satrix Managers (RF) (Pty) Ltd (“Satrix”). Collective investment schemes are generally medium- to long-term investments. 
Past performance is not necessarily a guide to future performance, and the value of investments / units / unit trusts may go down as well as up. A 
schedule of fees, charges and maximum commissions is available from the Manager on request. Collective investments are traded at ruling prices 
and can engage in borrowing and scrip lending. The Manager does not provide any guarantee with respect to either the capital or the return of a 
portfolio. Performance is based on NAV to NAV calculations with income reinvestments done on the ex-div date. Performance is calculated for the 
portfolio and the individual investor performance may differ as a result of initial fees, actual investment date, date of reinvestment and dividend 
withholding tax. The manager has the right to close the portfolio to new investors in order to manage it more efficiently in accordance with its 
mandate. Annualised return is the weighted average compound growth rate over the period measured. International investments or investment in 
foreign securities could be accompanied by additional risks such as constraints on liquidity and the repatriation of funds, macroeconomic, political, 
foreign exchange, tax and settlement risks and potential limitations on the availability of market information. The information contained herein 
are the views of the fund manager and does not constitute financial advice as contemplated in terms of the Financial advisory and Intermediary 
Services Act, and should be read in conjunction with the MDD. Use or reliance of this information is at own risk. Independent financial advice should 
be sought before making any investment decision. A copy of the performance fee and frequently asked questions can be obtained from 

our website: www.sanlaminvestments.com
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Sustainable 
Infrastructure Fund

Multi-asset
MULTI-ASSET TEAM 

The team is responsible for putting together 
multi-asset portfolios that take cognisance of all the 

research produced by the research platform and 
contains within the different asset classes the house 

views determined by the single asset class teams. 
Effectively it uses all the strengths and building 

blocks within a large asset manager, to provide a 
global balanced solution that represents the asset 

manager’s best view. The aim is to achieve the best 
growth on capital without taking excessive risk or 

using building blocks with extreme volatility.

OUR SPECIALIST 
INVESTMENT TEAMS 

MANAGE RISK FOR 
GROWTH TO DELIVER 

CONSISTENTLY 
EXCELLENT 

PERFORMANCE ACROSS 
THE WIDEST RANGE OF 

INVESTMENT PORTFOLIO 
AND PRODUCT 

SOLUTIONS, TAILORED TO 
SUIT YOUR NEEDS.
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Web / Campaign page AV / Webinar

CURRENT WEB PAGE CURRENT WEB PAGE

CURRENT WEB PAGE CURRENT WEB PAGE

CURRENT WEB PAGE CURRENT WEB PAGE

Graduate
Programme 2021
Hello. How are you? Fine? Good?

No. Be anything but the ordinary. Be bold. Be brilliant. Be innovative.  
And most importantly, come be YOU at Sanlam Investments Group.

APPLY NOW

PROPOSED WEB PAGE

HOME THE PROGRAMME PROCESS CONTACT GRADUATE ROLES APPLICATION

Who we are

About the
Programme

PROPOSED WEB PAGE

HOME THE PROGRAMME PROCESS CONTACT GRADUATE ROLES APPLICATION

Reqyuirements Process

Cover letter - maximum of 1 page

Full cv - maximum of 4 pages

How to
Apply

PROPOSED WEB PAGE

HOME THE PROGRAMME PROCESS CONTACT GRADUATE ROLES APPLICATION

Freqently asked 
questions

Cant find an  
answer?
We are here to answer any  
additional questions you  
may have

How long does the program run for?

When will I know if my online application has been ac-
cepted?

When are applications open?

Contact  
and faq

PROPOSED WEB PAGE

HOME THE PROGRAMME PROCESS CONTACT GRADUATE ROLES APPLICATION

EMAIL US

Graduate
Roles

PROPOSED WEB PAGE

HOME THE PROGRAMME PROCESS CONTACT GRADUATE ROLES APPLICATION

Submissions  
are now closed. 

PROPOSED WEB PAGE

HOME THE PROGRAMME PROCESS CONTACT GRADUATE ROLES APPLICATION

Visit www.sanlaminvestments.com to learn more.

CURRENT WEB PAGE PROPOSED WEB PAGE
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What?
Asset Managers? Successful Projects? Challenges?

Asett Mana Industry

Sanlam 
Investments 
and the Asset  
Management 
Industry

Role Passion Contribution Impact
What is the role of asset 
managers in achieving a     
sustainable future?

Why do you, Nersan, feel so  
passionately about 
sustainability?

How is Sanlam Investments contributing to  
achieving a sustainable future?

What else is required from  
the industry to make the  
required impact?

sustainability responsibility

Clientexpectations
What are clients expecting from local asset   
                   managers, in terms of sustainability?

What do you believe is your responsibility  
   towards your clients?

in South Africa

Live with confidence

Sustain 
ability

  You cannot escape the 
responsibilty of tomorrow by     
     evading it today.

Abraham Lincoln



Live with confidence

This guide provides you with a modular and adjustable tool kit of design collateral devices that can be used at all 
points of the customer journey in order to purposefully capture the attention of the premium customer with our 
brands’ visual signatures and messages.

The guide delivers information on how to maximise impact and consistency, as well as suggests technical 
specifications and sizes.


